EVERY KID. EVERY DAY.
IN REAL LIFE.




Engage IRL: Outcomes

1,024 Unique Activity Opportunities
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Percentage of Engaged
Students by Grade Level
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2024-25: Impact on Attendance

+21.6%
+21.7%
+27.4%

Elementary School Middle School High School
Students with 90% or higher attendance rate
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2024-25: Impact on Grades

+5.94% +10.6%

Middle School High School
Students Passing All Class
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2024-25: Impact on behavior

Misuse of Social Media — 64% Decrease Failure to Cooperate — 31% Decrease
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2024-25: Impact on behavior

MS Lunch Time Referrals — 60% Decrease Middle School Tardy Decreases
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2024-25: Impact on behavior

Failure to Cooperate by Grade Level
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Next Steps

* Ensure programming and infrastructure are available
* Continue to focus community conversation on being active in real life

* Start a robust discussion on the importance of sleep
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